Who are the GEN XER VISTAs?

After reviewing the information below, consider:
· What are your impressions of this population?

· What insights or new learning did you gain from this information? 
· How could this information impact your OSOT? 
· Additional thoughts?
Who are the…

“Gen Xers” (1965-1981)? *
AKA Generation X, Baby Busters, MTV Generation
Defining Events & Influences:
· Watergate 

· Energy Crisis 

· Three-Mile Island 

· John Lennon killed 
· MTV airs
· Challenger Disaster 

· Fall of the Berlin Wall

· Operation Desert Storm 

· Rodney King beating, LA riots 

· Introduction of the Personal Computer

· HIV, AIDS and Crack epidemic 

· Punk Rock, Rap, and Grunge

Source: Ron Zemeke, Clair Raines, Bob Filipczak (2000). Generations at Work:   Managing the clash of Veterans, Boomers, Xers and Nexters in Your Workplace.  Amacom American Management Association, New York 
Statistical Snapshot & Tendencies of this Population:
“Generation X” refers to people born between 1965 and 1981. Most Gen Xers grew up as "latchkey kids" (raised by a divorced/single parent or both parents worked and/or furthered their education). As they came of age, Gen Xers witnessed limited economic prospects (corporate downsizing, inflation) and social crises (AIDS, crack, tripled divorce rate).

· As the nation's second-largest group, Generation Xers represent 16% of the total population and 25% if all adults.

· Gen Xers are more educated for their age than any other generation: In 2002, 56% of 25 to 34-year-olds had attended at least some college (compare with 45% of Boomers who had attended college in 1990). 29% of Gen Xers hold a Bachelor's degree or more.
· Many Gen Xers grew up with computers in their homes or at least in school. Computer literacy, facility and comfort with all forms of high technology are distinctive Xer traits.
· This generation is not afraid of changing careers: US workers change jobs nine times by the age of 32.
· Gen Xers have adopted a free-agent mentality toward the job market and many are entrepreneurs: 4 out of 5 business startups are by Gen Xers. 
· This generation is making more money at a younger age than their Baby Boomer parents did: In 2005, Gen Xers averaged $45,080 in household income; the same age group in 1990 would make $41,025 in today's market (adjusted for inflation).

· The number of Gen X homeowners nearly tripled between 1995 and 2003.
· 52% of Gen Xers describe themselves as family-centric (compared with 41% of Boomers). For men in their 20s and 30s, and women in their 20s, 30s, and 40s, the most important job characteristic is having a work schedule that allows them to spend time with their families.

· 52% of Gen Xers are married and living with their spouse. 55% have at least one child under the age of 18. 

· 29% report that the interference of their job on their personal lives is “severe” or “very severe;” another 43% describe this interference as “moderate.”

· 46% Gen X currently uses a flexible arrival and departure time for work; 59% would like to telecommute/work from home and 67% would like a compressed work week. Gen Xers average 48-hour work weeks.

· In 2003, people ages 27-38 checked out the following types of media in the previous week: 87% watched prime-time TV; 76% listened to AM radio; 71% read a newspaper; 66% read an ad insert or circular; 61% read a magazine; 57% went on the Internet.
· Volunteering: In 2006, persons age 35 to 44 and persons age 45-to 54-year olds became tied as being the most likely groups to volunteer (31.2%). In years prior, persons age 35 to 44 held a slight majority. While all age groups showed declines in volunteer rates from the prior year, teenagers experienced the largest decline (females ages 16 to 19 fell from 33.5 to 28.8%, males of that age 27.4 to 24.1%). Volunteer rates were lowest among persons age 20-24 (17.8%) and among those age 65 and over (23.8%).
Sources:  Kleber & Associates “Lingering Myths about Generation X” (2005); Time Magazine "Gen Xers Aren't Slackers After All." (Apr 8, 2002); "Career Development in Generation X." Myths and Realities, a publication of ACVE (1995); Families and Work Institute (2004); Radcliffe Public Policy Center with Harris Interactive (2000); Vertis market research (2004); Harvard Joint Center for Housing Studies (2002); "Boom Time For Gen X?" U.S. News & World Reports (October 20, 1997); US Census Bureau September 2005 Current Population Survey (CPS)
* Note: Because the boundaries that separate generations are indistinct, the descriptions of Baby Boomers, Generation X and Millennials are approximate and may overlap.
