Who are the MILLENNIAL VISTAs?

After reviewing the information below, consider:
· What are your impressions of this population?

· What insights or new learning did you gain from this information? 
· How could this information impact your OSOT? 
· Additional thoughts?
Who are the…

“Millennials” (1982 – 2000)? *
 AKA Next-ers, Generation Y, Echo Boomers, Gen @
Defining Events & Influences:
· Oklahoma City Bombing

· Clinton/Lewinsky scandal

· Columbine High School shootings

· Dot.com rise & fall

· Institutionalization of Internet/Web/Cell Phone Technologies 

· Gore/Bush Presidential Campaign

· 9/11 (threat of terrorism)

· Iraq War

· Bush/Kerry Presidential Campaign

· Hip Hop

Source: Ron Zemeke, Clair Raines, Bob Filipczak (2000). Generations at Work: Managing the clash of Veterans, Boomers, Xers and Nexters in Your Workplace.  Amacom American Management Association, New York  

Statistical Snapshot & Tendencies of this Population:
“Millennials” refers to the generation born between 1981 and 2000 that has grown up with personal computers, cell phones and the Internet and is now taking its place in a world where the only constant is rapid change; however, they are generally happy with their lives and optimistic about the future.

· Text messaging, instant messaging and email keep them in constant contact with friends. About half sent or received a text message over the phone in the past day; approximately double the proportion of those ages 26-40 (Gen X).

· They are the "Look at Me" generation: A majority have used a social networking site (Facebook, MySpace and MyYearbook), and more than 4-in-10 have created a personal profile.
· 94% use the Internet for school research and 78% believe the Internet helps them with schoolwork.

· 71% used the Internet as the major source for their most recent major school project or report. 

· An even higher percentage 81% use email to stay in touch with friends and relatives. A slight majority (56%) prefer the Internet to the telephone.
· About half say the growing number of immigrants to the U.S. strengthens the country—more than any generation. And they also lead the way in their support for gay marriage and acceptance of interracial dating.

· Millennials maintain close contact with parents and family: Roughly 8-in-10 talked to their parents in the past day. Nearly 3-in-4 see their parents at least once a week, and half see their parents daily. About three-quarters of Millennials say their parents have helped them financially in the past year.

· About half of Millennials have either gotten a tattoo, dyed their hair an untraditional color, or had a body piercing in a place other than their ear lobe. The most popular are tattoos, which decorate the bodies of more than a third.
· Nearly half (48%) identified more with the Democratic Party, while just 35% affiliated more with the GOP. 

· Voter turnout among young people increased significantly between 2000 and 2004, but only about 4-in-10 agree with the statement: "It's my duty as a citizen to always vote."

· A majority of Americans agree with: "When something is run by the government, it is usually inefficient and wasteful," but most Millennials reject this idea.

· When asked to name someone they admire, they are twice as likely as older Americans to name a family member, teacher, or mentor. Roughly twice as many Millennials say they most admire an entertainer than a political leader.

· Most say their generation's top goals are fortune and fame. Roughly 8-in-10 say Millennials think getting rich is either the most important, or second most important, goal in their lives. About half say that becoming famous also is valued highly by fellow Millennials.
· Volunteering: In 2006, persons age 35 to 44 and persons age 45-to 54-year olds became tied as being the most likely groups to volunteer (31.2%). In years prior, persons age 35 to 44 held a slight majority. While all age groups showed declines in volunteer rates from the prior year, teenagers experienced the largest decline (females ages 16 to 19 fell from 33.5 to 28.8%, males of that age 27.4 to 24.1%). Volunteer rates were lowest among persons age 20-24 (17.8%) and among those age 65 and over (23.8%).
Sources: 2001 Pew Research Institute study; “A Portrait of ‘Generation Next’” Pew Research Center (2007); US Census Bureau September 2005 Current Population Survey (CPS)
* Note: Because the boundaries that separate generations are indistinct, the descriptions of Baby Boomers, Generation X and Millennials are approximate and may overlap.
